SPENCER FR seven _ THE DEVIL 
TRACY ~SIN vino AT4 O'CLOCK 


\ enture traditi 


Bridge Or 


AD MAT 501— 
950 Lines (including 


imprint space) 


Also Available As 


AD MAT 401— 


COLUMBIA PICTURED presents 
620 Lines (including 
imprint space) 


SPENCER TRACY ao RANK SINATRA 
iN os 


( 0 T T M B 1A int al LeROY-FRED KOMLMAR product y) 
P RESSBOOK ANS si (See Pages 4, 5) 


5 RLS Pe 


a ~~ 


iA MERVYN, LoROY. FRED KON KOHLMAR. PALO 


—_—_—_—__— 


Pa ee mR 


SCREENPLAY 
CO-STARRING 


conn ©, counters FAA MATHENS PERE ANT LN 


Corporation. All Rights Reserved. 


In the great high-adventure tradition of 


COLUMBIA PICTURES presents 


OPENGER TRACY wo FRANK SHAT J 


inthe MERVYN LeROY-FRED KOHLMAR production 


S0-STARRING 


PRODUCED BY 


(BWI MMHES JEAN PERE AMOMT: si t= CHR “MER inov- Fi rel KOHLMAR 


a ie 


Ad No. 302—450 Lines (including imprint space) 


Also Available As 
Ad Mat 402—788 Lines (including imprint space) 


In the high-adventure tradition 
of “The Guns Of Navaroneé! 


COLUMBIA PICTURES 


spencen TRACY a RANK SINATRA 


inthe 


oy) 
Fie 


a MERVYN LoROY. FRED KOHLMAR < cee 


Ad No. 202—62 Lines 


Page 2 


-In the high-adventure _ 
tradition of The 
Guns Of Navarone’ 


COLUMBIA PICTURE "IN 


SPENCER 


TRACY SINATRA 


inthe MERVYN are ED KOHLMAR production 


Jit, 


Aas. 


i eS 


is Si it AN BRIE "ss 


casiman COLOR 


MERVYN LeROY: FRED KOHLMAR 


Ad No. 106—92 Lines 


i 


wh 


SPENCER FRANK 


TRACY. SINATRA 
inthe MERVN LeROY-FRED KOHLMAR Mf, 


TJ vo i a: 
MERVYN LeROY FRED KOHLMAR :coitt —__ 


Ad No. 207—232 Lines (including imprint space) 


In the great high-adventure tradition of “The Guns Of Navarone! 
opt FNC a aa 


THE 
DN VN. MERVYN LeRY 
TRACY IAT Pet 


Ad No. 201—32 Lines 


Special Mat No. I 


includes the following ads 
and publicity scene mats: 
e Ad No. 101 © Ad No. 201 
e Ad No. 103. ¢ Ad No. 202 
e Ad No. 104 = ¢ Ad No. 204 
e Ad No. 105 — ¢ Publicity 1-A 
e¢ Publicity 2-A 


Inthe great high- adventure tradition 
_ of “The Guns Of Navarone’ ! 


ELUNE PURE presents = 


SPENCER FAN 


TAY. SATA i 


in the MERVYN LeROY-FRED KOHLMAR production 


pas 


EW ATHENS JE PERE AOMONT sa HN OBL 
MERVYN LeROY-FRED KOHLMAR cit 


Ad No. 205—130 Lines (including imprint space) 


high-adventure tradition of “The Guns Of Navaroni 


 srvcen TRACY no ran SINATRA 


inthe MERVYN LeROY-FRED KOHLMAR production hy 
ER HENS PEE MET \N 
i i er ASN 


“22° MERVYN LeROY: FRED KOHLMAR 


# EASTMAN COLOR - A COLUMBIA PICTURES RELEA 


— 


Ad No. 204—124 Lines (including imprint space) 


In the high- adventure tr di tic on of "The Guns Of N: varone! 


ane 
SPENGER _ FRANK 


TRAGYSINATRA mn | 


inthe MERVYN LeRDY-FRED KOHLMAR production 


ENS JA i ul ATANSS. 


Mes A COLUMBIA PICTURES RELEASE 


Ad No. 203—90 Lines 


ES ce Sa OT ee ST 
In the high-adventure tradition 
of “The Guns Of Navarone! 


COLUMBIA PICTURE! "FIN 


SPENCER 


TRACY wn SINATRA 


in the MERVYN L re ED KOHLMAR production 


avis 
a whe 
TSN = SHUT iM UM THR = 


oR smn 


MERVYN LeROY: FRED KOHLMAR 


EASTMAN COLOR 


Ad No. 105—74 Lines 


in the high-adventure tradition! 


COLUMBIA PICTURES presents 


SPENCER FRANK 


MERVYN LeROV- ‘FRED ‘KOHLMAR 


Ad No. 104—48 Lines 


CO-STARRING 


A/EDIMIN MATH TE AN 


COLUMBIA PICTURES presents 


SPENGER TRACY un FRANK SINATRA "ys L 


In the great high , dee tu 
Of neé 


in the ERVIN LeROK-FEO NOHLMAR production 4I/\ 
_ Aas, 


————— 


eZ 


NWT JEAN ERE AUMONT = = ii “gs ap LEROY: FRED KOHIMAR 


aed COLOR 
Ad No. 30!—360 Lines (including imprint space) 


COLUMBIA PICTURES presents 


SPENCER __FRANK 


TRACY SINATRA Ji 
in the MERVYN LeROY-FR ae, ye 


as ALE Bye! — eee 


KAW NAHE - AR AMON tit st it LN CHIE 
“ MERVYN LeROY. FRED KOHLMAR 


MAN COLOR 


Ad No. 206—170 Lines (including imprint space) 


Page 3 


G a3eg 


CO-STARRING 


| 


COLUMBIA PICTURES presents 


SPENCER TRAGY x FRANK St NATAA Je, 


é 
e 


SCREENPLAY BY DIRECTED BY PRODUCED BY 


: AUMONT tsa siaes <7 AM (BRICK "MERVYN LeROY- FRED KOHLMAR 


EASTMAN 


COLOR 


Ad Mat 801—2400 Lines (including imprint space) 


Also Available As 
AD MAT 50!1—950 Lines (including imprint space) —See Pressbook Cover 
AD MAT 401—620 Lines (including imprint space) 


All advertising material in this pressbook, as well as all All inquiries on this procedure, which is voluntarily subscribed 
other newspaper and publicity material, has been approved ] to by the major motion picture companies, may be addressed 
under the MPAA Advertising Code as a self-regulatory to: Advertising Code Administrator, Motion Picture Associa- 
procedure of the Motion Picture Association of America. tion of America, 28 West 44th Street, New York 36, N. Y. 


BOOK PROMOTION! 


on Popular Library's paper- 
THE DEVIL 2 back edition of the Max 
AI 4 OCLOCK 


Catto novel, ''The Devil at 

as 4 O'Clock" (originally pub- 
; lished in hard cover by 
SPENCER TRACY William Morrow and Com- 
FRANK SINATRA pany), will be distributed 
ania dete by news dealers and book- 
a cae stores throughout the Unit- 

a ed States and Canada. 
Distribution of the Popular 
Library edition (cover 
shown here) is being han- 
dled by the Hearst Corp. 
George Marcus is the 
director of sales. The Hearst organization circulation 
division is getting behind the promotion campaign with its 


full resources. Two-color posters for newsstands and book- 
store windows will be employed in the promotions and the 
circulation company's field men will be advised to work 
closely with local exhibitors playing "The Devil at 4 
O'Clock.'' Contact Mr. Marcus at 250 West 55th Street, 
New York City for the Hearst man in your territory. 


¢ In addition to the above, Popular Library is backing ''The 
Devil at 4 O'Clock" with one of the heaviest "house" 
promotions it has ever put behind any title. Full page 
book-movie ads are being carried in 18 current Popular 
Library books and seven magazines. 


e The 18 books, with a total circulation in excess of 
3,500,000 copies and an estimated readership of more 
than 15,000,000 people, include such authors as Lowell 
Thomas, MacKinlay Kantor, Noel Coward, Rafael Saba- 
tini, Agatha Christie, Frank G. Slaughter, C. L. Lee, 
Charles Mergendahl, Rube Goldberg. 


e The seven magazines—Silver Screen, Screenland, Best 
Crosswords, Popular Crosswords, New Crosswords, 
Astrology and Ranch Romances—boast a total circula- 
tion exceeding |,500,000. 


¢ This power-packed promotion carries the title, ''The Devil 
at 4 O'Clock" into millions of homes across the country, 
reaching an estimated 25,000,000 people, resulting in 
title penetration and impact rarely, if ever before, 
equalled. 


PROMOTION GUIDE 


A special merchandising manual has been prepared by 
Columbia Pictures as a supplement to this pressbook. This 
manual describes, in depth, the promotion potential to be 
found in ''The Devil at 4 O'Clock," the suggestions con- 
tained on these pages, etc., as well as additional exploitation 
material. Your copy of this manual can be obtained by 
writing direct to Exploitation Dept., Columbia Pictures 
Corp., 711 5th Ave., New York 22, N. Y. 


VOLCANIC LAVA! 


Attract advance attention to "The Devil at 4 O'Clock," 
with an inexpensive giveaway. In small cloth bags, place 
a quantity of powdered pumice. Staple a small card or 
tag to each bag with the following copy: "This is Volcanic 
Lava From ‘The Devil at 4 O'Clock'! See Spencer Tracy 
and Frank Sinatra in 'The Devil at 4 O'Clock,’ State Thea- 
tre!'' Send labelled pumice bags to all critics, radio and TV 
disc jockeys, use as prizes in contests, distribute at and away 
from theatre, etc. 
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VAAAAAAAAAAAAAAAE 


MEET “THE DEVIL AT 4 O°CLOCK’ 


Not inappropriate to the title is a street ballyman garbed in traditional devil's costume, including tail. Use him 
in your lobby, and on the street, and send him around to newspapers, radio and TV stations with your message. 
Work with a radio or TV personality whose program is aired at 4 P. M. to announce, in advance, that he will 
have ''the devil'' visit his show at some future 4 o'clock, for an interview on “his'' picture starring Spencer 
Tracy and Frank Sinatra. Stunt might also be worked by announcing, in advance, a series of 4 o'clock appear- 
ances at various locations around town, where ''the devil" will be pleased to take the names and addresses of 
whomever shows up (for future reference)! At the theatre, as a good will gesture, all women on line to purchase 
tickets at 4 o'clock precisely might be given promoted merchandise gifts by ‘the devil’ (gifts might include 
such items as Lava Soap, devil's food cake packages, etc.) 


OTHER ‘DEVIL’? ANGLES! 


The word "'Devil'' in the title, can be focal point for the working of several contests. Try the following: 


¢ Many common expressions and sayings invoke "the devil’ in one form or another. Run a contest asking for the greatest 
number of sayings using the word "devil." Examples: "The devil take you," "the devil can quote scripture," "devil 


take the hindmost," ''the devil to pay,’ etc. 


e Another contest that can be worked invoking the title, "The Devil at 4 O'Clock," is one calling for the most motion 
picture titles with devil incorporated in them. For example: "The Devil and Daniel Webster,"’ Beat the Devil," 


"Devil's Island," ''The Devil's Hairpin," etc. 


Award guest tickets to contest winners. In case of ties, ask the tying contestants to write a letter of no more 
than 25 words stating why they want to see Spencer Tracy and Frank Sinatra in "The Devil at 4 O'Clock." 


THE STARS! 


Spencer Tracy and Frank Sinatra, long-established screen 
favorites, both have won Academy Awards for their act- 
ing. "The Devil at 4 O'Clock" marks their first co-starring 
appearance together, in itself a casting of consequence. 
Try these: 


SPENCER TRACY: Tracy has played a priest (his 
character in ''The Devil at 4 O'Clock"') before, winning 
an Academy Award for his performance in that role, in 
"Boy's Town."' Work a write-in contest around theme: 
"| think Spencer Tracy is believable as a priest in "The 
Devil at 4 O'Clock" because fel ceuabade near 


¢ Display in your lobby, scenes from Tracy's pictures with 
topline "Spencer Tracy's Most Memorable Films 
and, now, "The Devil at 4 O'Clock!" 


FRANK SINATRA: Sinatra has made many popular 
recordings. Play some of these over your loudspeaker 
system out front and then announce that Sinatra stars 
in "The Devil at 4 O'Clock," a new and different type 
of role for the singing star who won an Academy Award 
for his acting in ''From Here to Eternity." 


¢ Enlist the support of the Frank Sinatra fans in your situa- 
tion in helping to publicize and exploit the star's new 
picture. If there are interesting Sinatra mementoes in 
their possession, exhibit them in your lobby. 


DRIVE-IN’S 


e Have your concession stand serve up such foods as 
Deviled Eggs and Devil's Food Cake, inspired by ''The 
Devil at 4 O'Clock." 


e Post road signs: ''Beware ‘The Devil at 4 O'Clock’ State 
Drive-In Now!" 


e Publicize the starting time of your film, along the lines 
of "Come Early to See Spencer Tracy and Frank Sinatra 
in 'The Devil at 4 O'Clock’ Tonight at 9 O'Clock." 


LOBBY VOLCANO! 


An effective and eye-catching lobby display, simulating 
a live volcano, can be made in the following way: Con- 
struct a hollow, cone-like structure out of heavy cardboard. 
Cover it with ordinary plaster, carefully molded and paint- 
ed to simulate a distant mountainside. "Steam" from dry 
ice can come out of the top, and a red filter spotlight on 
the smoke gives it a fiery effect. Add playdate copy. 


SPECTACULAR! 


"The Devil at 4 O'Clock"' is a big picture, with many spec- 
tacular scenes of rampaging nature climaxed by an erupt- 
ing valcano which completely destroys a South Pacific 
island. Use this fact as the basis for a contest calling for a 


list of other spectacular scenes which might be compared 
to "The Devil at 4 O'Clock." 


AT 4 O'CLOCK’ 


The title, ''The Devil at 4 O'Clock,"' derives from an old 
Spanish proverb: "It is hard for a man to be brave when 
he is going to meet the devil at 4 o'clock." Spencer Tracy 
and Frank Sinatra do meet "The Devil at 4 O'Clock," 
an erupting volcano. Use the film's theme and title in a 
letter-writing contest; ''l Met the Devil at 4 O'Clock," with 
contestants briefly describing some desperate adventure 
in which they were involved around that time of day or 
night. Go after newspaper, radio and TV interviews with 
those whose experiences are the most newsworthy. 


RELIGIOUS GROUPS 


"The Devil at 4 O'Clock," with its basic theme covering 
the devotion and dedication of a priest, played by Spencer 
Tracy, and the regeneration of a convict, played by Frank 
Sinatra, should be of special interest in some communities. 
Stage a special screening for religious figures—both lay 
and clerical—and go after sermons and church bulletin 
announcements, bloc-ticket sales, etc. 


PRE-SOLD IN A WAY 
THAT MAKES NEWS 


Millions of TV viewers each day for a month, were scheduled 
to learn about "The Devil at 4 O'Clock," in a pre-selling 
campaign of unique significance to both the motion picture 


industry and to televsion. 


Beginning Sept. 25th, for a month prior to release of the 
film, Columbia Pictures was to be an alternate sponsor of 
the 15-minute 6:00 P.M. news show, "Evening Report,"' over 
130 American Broadcasting Company TV network stations. 
"Evening Report,'' with a brand new news format, in itself 
was expected to be one of the most unusual and exciting 
programs of the new TY season, just as ''The Devil at 4 
O'Clock" is slated to be one of the year's most unusual and 
exciting motion pictures. 

This marks the first time that a movie company has ever 
sponsored a continuing network television show in behalf 
of a single motion picture. The pre-selling value of Co- 
lumbia's TV spots on "The Devil at 4 O'Clock" is tremen- 
dously augmented by the editorial attention this sponsorship 
is receiving throughout the country. 


MAGAZINES, TOO 


Besides the precedent-shattering TV pre-selling campaign 
cited above, Columbia is going all-out in pre-selling "The 
Devil at 4 O'Clock" in printed media. Full page, 4-color ads 
in the premier national magazines, "Life" and "Look," will 
carry the message of this top-level product, made ona truly 
spectacular scale, to the movie-going public. Other maga- 
zines added for this vigorous pre-sell, in the fan and teen 
groups, will give "The Devil at 4 O'Clock" magazine ads 
exposure to a combined total readership of 74,000,000. The 
other magazines include: "Jet," "'Seventeen,"' ''Modern 
Screen," "Screen Stories,"’ "Movie Life," ''Movie Stars," 
"Motion Picture," and "Photoplay."' 


THE MUSIC! 


Two outstanding musical numbers from the sound track 
score of "'The Devil at 4 O'Clock," which will prove im- 
portant factors in your campaign on the picture, are 
available on records and sheet music. 


e A number titled "Tall The Sky," the Children's March in the 
film, has been recorded by Al Hibbler on the Reprise label, 
a single 45 rpm. 


e Stu Phillips has made an instrumental recording of "The 
Theme From ‘The Devil at 4 O'Clock’ which is being dis- 
tributed by Colpix Records, also a single 45 rpm. 


e Sands Music Corp. has published the sheet music for the 
"Tall The Sky"' number from the film. It is now in national 
distribution. Shown below, left, is sheet music cover. 


TALL THE SKY Colpix Records will also produce 

-_ a and release an original soundtrack 
album of the score, which will in- 
clude both the theme number and 
"Tall The Sky,"' from ''The Devil at 
4 O'Clock." The album will be dis- 
tributed nationally and will be 
heavily promoted with point-of- 
sale material at the retail level and 
also via TV and radio record pro- 
grams. 


TV PROMOTION 


e A detailed program of television activity is outlined in the special 
TV Promotion Guide prepared for "The Devil at 4 O'Clock." The 
Guide covers every phase of local TV programming and it offers 
suggestions as to how more television time may be obtained by 
augmenting various local shows with worthwhile material. Write 
now for your copy of the TV Promotion Guide. Write to: 

Exploitation Department, Columbia Pictures Corp. 
711 5th Ave., New York 22, N. Y. 


The TV Promotion Guide also describes four important pieces of 
specially-prepared film and how they may be used in your tele- 
vision campaign. These include a 4!/,-minute featurette on the 
subject of volcanoes, showing scenes from "The Devil at 4 O'Clock" 
as well as scenes of actual volcanoes in roaring eruption. The other 
three TV films are |-minute each, and show the stars in off-camera 
action during Hawaii production of "The Devil at 4 O'Clock." 


These special TV films can be obtained by writing direct to the 
Exploitation Department, Columbia Pictures. The name and address 
of the station planning to use the film must be included in the letter, 
along with the name of the program and TV personality involved. 
The requested film will be forwarded direct to your cooperating 
TV commentator, with your full credits. 


e Also available for television usage are the TV trailers, story in pic- 
tures and telops. These items are described below under "'Selling 


Aids." 


SELLING AIDS 


TV Trailers: A wide variety, all perfect for your TV campaign, 
with space for local announcer to add theatre and playdate informa- 
tion. Each as a final frame for superimposed visual credits, if desired. 
Order direct from: Exploitation Dept., Columbia Pictures Corp., 711 
5th Ave., New York 22, N. Y. 


Teaser Trailer: For use in theatre, in advance of regular 


trailer, and for cross-plugs. Order through your Columbia exchange. 


Transcriptions: A variety of spot announcements, all 
open end for local commentator to add theatre credits. Available on 
a single disc. Order through your Columbia exchange; transcription 


will be mailed from New York. 


Two Telops: Style A, theatre and station identification. Style 
B, theatre advertising only. Prices; $5.00 without imprint; $7.50 with 
imprint; $2.00 for each additional slide or telop. Specify style and 
copy desired when you order direct from: QQ Title Card Co., 247 
West 46th St., New York 36, N. Y. 


Photo Story: Story of film in stills and captions. Sent with 
your credits direct to cooperating newspaper or TV program. Order 
from: Columbia Pictures Publicity Dept., 711 Fifth Avenue, New 
York 22, N. Y. 


Displays: 9 x 12' Flag: single face, $45.00; double face, 
$75.00. Badge: 40c Streamer: 17' long, $16.50 each. Valance: $1.65 
per running foot; minimum length, 10-foot. 12 pennant string; 30' 
long, $3.50. Bumper strip: $1.00 each; minimum order 15. Order from 
National Flag Co., 43 West 21 St., New York 10, N. Y., or in Canada: 
Theatre Poster Service, 227 Victoria Street, Toronto, Ont. 


Earthquake Record: The sound and fury of volcano, earth- 
quake and landslide, the cataclysmic changes in nature that beset the 
stars of ''The Devil at 4 O'Clock," have been captured on a record for 
playing out-front. Record No. 5020-A has the sounds of the rumbling 
of an earthquake and crackling fissure of earth and lava. Order it from 
Thomas J. Valentino, 150 West 46th St., New York 36, N. Y. 
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ORDER ALL ACCESSORIES FROM YOUR 
COLUMBIA EXCHANGE 


OFFICIAL BILLING 


SPENCER TRACY» FRANK SINATRA 


100% 


in 


The MERVYN LeROY-FRED KOHLMAR Production 25% 


THE DEVIL AT 4 O'CLOCK 


co-starring 
KERWIN MATHEWS 50% 
JEAN PIERRE AUMONT 50% 
GREGOIRE ASLAN +» ALEXANDER SCOURBY 25% 
BARBARA LUNA 25% 
Screenplay by LIAM O'BRIEN 50% 
Based on the novel by MAX CATTO 10% 


Directed by MERVYN LeROY ae 
Produced by FRED KOHLMAR 50% 


EASTMAN COLOR ae 


(Mat 24; Still No. R23) Spencer Tracy and Frank Sinatra are starred 
in the Mervyn LeRoy-Fred Kohlmar production, ‘‘The Devil at 4 
O’Clock,”’ as a South Pacific Island priest and a convict, respectively. 
The Columbia picture is in Eastman Color. 


(General Advance) 


Spencer Tracy and Frank Sina- 
tra, two of the screen’s most im- 
portant actors, are paired for the 
first time in the Mervyn LeRoy- 
Fred Kohlmar production, ‘The 
Devil at 4 O’Clock,” in Eastman 
Colorsatithetaasasceiee Theatre. 
Playing a Pacific island priest and 
a cynical convict, respectively, the 
stars reportedly give performanc- 
es so filled with entertainment 
fireworks that they almost out- 
shine one of the most explosive of 
all possible natural phenomenon: 
an earthquake and volcanic erup- 
tion which completely destroys the 
South Seas island of the film. 

“The Devil at 4 O’Clock” is set 
in the South Pacific, on the island 
of Talua. Here, on the side of a 
dormant volcano, Tracy has built 
and is maintaining a jungle hospi- 
tal: here, as a stopover while en 
route to an island prison elsewhere 
in the Pacific, Sinatra arrives with 
two other convicts. The criminal’s 
every meeting with the priest 
strikes fire; they join forces only 
when the earthquake presages lat- 
er, more violent, volcanic action. 

The priest and the convicts 
parachute to the rescue of the 
hospital’s staff and child patients. 
Their party fights its way against 
time, through raging forest fires, 
landslides, rivers of mud and other 
perils created by nature gone ber- 
serk. The children and the hospital 
workers reach the beach in time 
to board a waiting schooner; they 
are carried to safety as Talua 
blows itself up. 

According to Hollywood report, 
Tracy and Sinatra are equally su- 
perb in their characterizations of 
priest and criminal, bringing to 
the screen performances which are 
made the more meaningful by the 
way they work together. 

Among the other colorful char- 
acters of “The Devil at 4 O’Clock” 
are Kerwin Mathews as a priest 
come to relieve the aging Tracy; 
Jean Pierre Aumont as a seaplane 
pilot; Gregoire Aslan, as a crimi- 
nal; Alexander Scourby as the 
island’s cruel governor, and Bar- 
bara Luna, as a blind hospital 
worker who brings total enchant- 
ment to her love scenes with 
Sinatra. 

Written for the screen by Liam 
O’Brien, “The Devil at 4 O’Clock” 
is based on Max Catto’s exciting 
novel. Mervyn LeRoy directed and 
Fred Kohlmar produced the Co- 
lumbia release. 


(Alex the Menace ) 


Alexander Scourby, who has a 
long list of menacing screen roles 
to his credit, continues in the same 
vein as the cruel governor of a 
doomed tropical island in the Mer- 
vyn LeRoy-Fred Kohlmar produc- 
tion, “The Devil at 4 O’Clock.” 
Starring Spencer Tracy and Frank 
Sinatra, “The Devil at 4 O’Clock 
is an Eastman Color drama for 
Columbia release, at the ...... 
Theatre 
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(Review ) 


Two of the screen’s greatest 
stars, Spencer Tracy and Frank 
Sinatra, are spectacularly teamed 
in the Mervyn LeRoy-Fred Kohl- 
mar production, “The Devil at 4 
O’Clock,”’ new Columbia release in 
Eastman Color at the ......... 
Theatre. A drama of violent emo- 
tional and physical conflict be- 
tween men and nature, ‘The Devil 
at 4 O’Clock” presents Tracy as an 
aging, irascible Pacific island 
priest and Sinatra as a cynical 
convict who respects nothing, and 
nobody. 

Equalling the fireworks of the 
stars themselves, is the slumber- 
ing voleano which comes to earth- 
shaking life to motivate this ab- 
sorbing, exciting new film and, in 
time, to blow itself completely out 
of existence. 

The scene is the idyllic little 
Pacific island of Talua, where 
Tracy has been devoting his life 
and his energies to the mainten- 
ance of a jungle hospital high on 
the voleano’s side; Sinatra is tem- 
porarily landed on Talua, with two 
other convicts, during the flight to 
their permanent prison island. Op- 
posites in every way, he and Tracy 
clash at their every meeting, only 
to join forces when a major earth- 
quake presages later, violent vol- 
canic eruption. 

The priest and the criminals 
parachute to the rescue of the hos- 
pital’s child patients and staff, and 
lead them down the mountain. The 
party is threatened by roaring 
landslides, streams of mud and of 
molten lava, raging forest fires 
and, always, by the driving need 
to reach the beach and the safety 
of a waiting schooner before the 
volcano destroys itself and Talua. 

Tracy is superb as the uncom- 
promising priest who never doubts 
his own ability to do whatever he 
sets out to do. As the cynical 
criminal who discovers reserves of 
courage and self-sacrifice within 
himself, Sinatra has one of the 
most colorful roles of his career. 

Kerwin Mathews is cast as a 
young priest who has been sent to 
the islend to succeed the aging 
Tracy and Jean Pierre Aumont 
also is co-starred as a carefree 
seaplane pilot. Gregoire Aslan 
plays one of Sinatra’s companions 
in crime and Alexander Scourby is 
the cruel governor of the doomed 
island. As a blind young hospital 
worker. Barbara Luna lends en- 
chantment to her romantic scenes 
with Sinatra. 


(Barbara Luna) 


Barbara Luna plays the blind 
young worker in a mountainside 
hospital who becomes romantically 
involved with Frank Sinatra, as a 
convict, in the Mervyn LeRoy- 
Fred Kohlmar production “The 
Devil at 4 O’Clock.” Spencer Tracy 
playing a priest, is starred with 
Sinatra in the volcanic new Co- 
lumbia drama in Eastman Color at 
thebesarnas Theatre. 


(Opening Notice) 

Spencer Tracy and Frank Sina- 
tra are starred, as priest and crim- 
inal, in the Mervyn LeRoy-Fred 
Kohlmar production of “The Devil 
air 41. Clocks. Durer semaine at 
the; strata. eae Theatre in East- 
man Color, the large-scale drama 
is a story of violent conflict on a 
Pacific island when a_ sleeping 
voleano comes to life. Co-starred 
with Tracy and Sinatra are 
Kerwin Mathews, Jean - Pierre 
Aumont, Gregoire Aslan, Alexan- 
der Scourby and Barbara Luna. 
Liam O’Brien’s screenplay is based 
on the novel by Max Catto. Mer- 
vyn LeRoy directed and Fred 
Kohlmar produced the Columbia 
release. 


(Frank Sinatra) 

Frank Sinatra plays a cynical 
convict in violent conflict with a 
Pacific island priest, played by co- 
star Spencer Tracy, in the Mervyn 
LeRoy-Fred Kohlmar production 
for Columbia release, “The Devil 
at 4 O’Clock,” Eastman Color 
dramasatitheneeriacceite Theatre. 
Casting of Sinatra in the role gave 
him the opportunity to fulfill a 
long-time desire; he has always 
wanted to make a picture with 
Spencer Tracy. 

Since it was at Columbia that 
singer Sinatra won an Oscar for 
his performance in “From Here 
to Eternity” and thereby proved 
that he himself was a gifted actor, 
the star also welcomed his own re- 
turn to the studio in another chal- 
lenging role. 

Sinatra came up the hard way 
to become one of the nation’s top 
singers. His legendary song stints 
at New York’s Paramount Thea- 
tre had bobbysoxers swooning at 
the sound of his voice. He then 
added another facet to his career 
with his first starring appearance 
in a movie symbolically titled 
“Higher and Higher,” later receiv- 
ing a special Oscar for his per- 
formance in “The House I Live 
In,” a short subject produced and 
directed by Mervyn LeRoy. 

Co-starred with Tracy and Sina- 
tra are Kerwin Mathews, Jean 
Pierre Aumont, Gregoire Aslan, 
Alexander Scourby and Barbara 
Luna. 

Written for the screen by Liam 
O’Brien, “The Devil at 4 O’Clock” 
is based on Max Catto’s novel. 


(Kerwin Mathews) 


Kerwin Mathews, who recently 
has been specializing in costume 
adventures like “The Seventh Voy- 
age of Sinbad” and “The Three 
Worlds of Gulliver,” has a change 
of pace in his current film, the 
Mervyn LeRoy-Fred Kohlmar pro- 
duction of “The Devil at 4 
O’Clock.”: Kerwin plays a young 
priest in the new Columbia release 
starring Spencer Tracy and Frank 
Sinatra in Eastman Color at the 
Case e Cir ALee ee Theatre. 


(Mat 1B; Still No. R75) Spencer 
Tracy, starred with Frank Sinatra 
in the Mervyn LeRoy-Fred Kohl- 
mar production, ““The Devil at 4 
O’Clock,” plays a South Pacific 
island priest who helps rescue hos- 
pital patients from volcanic de- 
struction in the new Columbia 
picture, in Eastman Color. 


(Mat 1A; Still No. R4) Frank Sin- 
atra, starred with Spencer Tracy 
in the Mervyn LeRoy-Fred Kolmar 
production, “The Devil at 4 
O’Clock,” romances lovely Barbara 
Luna in the new Columbia picture, 
in Eastman Color. 


(Spencer Tracy) 


Spencer Tracy, one of the mo- 
tion picture industry’s most dis- 
tinguished craftsmen, won his sec- 
ond Academy Award for best 
actor impersonating Father Flan- 
agan in “Boys Town.” Currently, 
Tracy plays another priest, Fath- 
er Doonan, in the Mervyn LeRoy- 
Fred Kohlmar production, “The 
Devil at 4 O’Clock.” Tracy is 
starred with Frank Sinatra in the 
new Columbia drama, in Eastman 
Colorszatetherneccree ese: Theatre. 
Kerwin Mathews, Jean Pierre 
Aumont, Gregoire Aslan, Alexan- 
der Scourby and Barbara Luna are 
co-starred. 

In “The Devil at 4 O’Clock,” 
Tracy is seen as an indefatigable 
Irish priest who, assisted by three 
criminals, defies both nature and 
man to rescue child patients and 
the staff of a mountainside hospi- 
tal on a small Pacific island. Sina- 
tra plays the convict whose cyni- 
cism brings him into continuing 
conflict with a aging, irascible 
priest, even as they work together 
against time and a volcanic erup- 
tion. 

Tracy made his film debut way 
back in 1932 in “Up The River,” 
directed by John Ford. He then 
went into ‘20,000 Years in Sing 
Sing,” established himself as a 
leading Hollywood star and, in 
1938, won his first Academy 
Award for his performance in 
“Captains Courageous.” 

Among other of Tracy’s films 
are “Fury,” “Edison the Man,” 
“Northwest Passage,” “Dr. Jekyll 
and Mr. Hyde,” “Woman of the 
Year,” “A Guy Named Joe,” 
“Father of the Bride” and “Bad 
Day at Black Rock.” More recent- 
ly, Tracy has starred in “Inherit 
the Wind,” “The Last Hurrah” 
and “The Old Man and the Sea.” 


(Aumont’s Back) 


Jean Pierre Aumont returns to 
the screen in the Mervyn LeRoy- 
Fred Kohlmar production for Co- 
lumbia release, “The Devil at 4 
O’Clock,” starring Spencer Tracy 
and Frank Sinatra at the........ 
Theatre in Eastman Color. Aumont 
plays a carefree South Pacific 
pilot who becomes involved with 
Tracy and Sinatra, as island priest 
and criminal, respectively, in their 
efforts to rescue from voleanic dis- 
aster the staff and child patients 
of a mountainside hospital. 


(Gregoire Aslan) 


Gregoire Aslan, who played the 
Brobdingnagian king in “The 
Three Worlds of Gulliver,” has a 
more serious role in the Mervyn 
LeRoy-Fred Kohlmar production 
for Columbia release, “The Devil 
at 4 O’Clock,” now at the ....... 
Theatre in Eastman Color. Aslan 
plays one of the convicts who join 
Spencer Tracy and Frank Sinatra 
in the effort to save the child pa- 
tients and staff of a mountainside 
hospital during a volcanic erup- 
tion. 


CAST and CREDITS 


Father Matthew Doonan .............. Spencer Tracy 
LAA ent mae mis RMP nie Mend sce Frank Sinatra 
Father Joseph Perreau _..... Kerwin Mathews 
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Marcel . ..... Gregoire Aslan 
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Screenplay by Liam O'Brien; Based on the novel by Max 
Catto; Directed by Mervyn Le Roy; Assistant Directors, 
Carter DeHaven, Jr., Floyd Joyer; Music, George Duning; 


Director of Photography, Joseph Biroc, A.S.C.; Eastman 
Color by Pathe; Art Director, John Beckman; Film Editor, 
Charles Nelson, A.C.E.; Set Decorator, Louis Diage; 
Make-up Supervision, Ben Lane, S. M. A.; Sound Super- 
visor, Charles J. Rice; Sound, Josh Westmoreland, Or- 
chestration, Arthur Morton; Production Assistant, Milton 
Feldman; Produced by Fred Kohlmar; A Mervyn Le Roy- 
Fred Kohlmar Production. A Columbia Release. 


STORY 


(Not for Publication) A seaplane piloted by Jacques stops 


at the small Pacific island of Talua to unload three crimi- 


nals—Harry, an American; Marcel, a Frenchman, and 


Charlie, an islander—and a young priest, Father Perreau, 


who has come to succeed aging, irascible Father Doonan. 


Father Perreau suffers a broken leg in the earthquake 


which precedes a volcanic eruption; while the island gov- 


ernor is arranging to evacuate the townspeople, Father 


Doonan persuades Harry and his fellows to parachute with 


him from Jacques’ plane, to rescue the patients and staff 


of the mountain hospital he has spent most of his life to 


organize and maintain. The party—mostly children—is 


menaced by landslides, further quakes, forest fires and 


flowing lava as they make their tortuous way to the beach. 


Harry falls in love with Camille, a blind young hospital 


worker, and she with him, to Father Doonan's angry dis- 


may. Marcel dies in a river of mud, and a near-collapsed 


footbridge almost ends the escape flight. Charlie and 


Father Doonan trap themselves in order to brace the 


bridge so the others can clamber to safety. Harry leads 


the party to safety and then returns to join the doomed 


pair. The criminals and the priest are together when the 


island blows itself out of the s 


ea. 
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